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Integrated Web Intelligence

Structured
Unstructured



External and Internal Applications

 External: News and Social Media Monitoring
 Frequency and Sentiment Analysis (Brands, 

Organizations, Products and Services, etc.)
 Negative: Early Warning System
 Positive: Trend-Scouting, Emerging Topics

 Success Measures for Communications, PR and Public Outreach
 Strategic Positioning and Topic Identification (Measuring the 

Sensitivity of Topics, Conflict Detection and Avoidance)

 Internal: Corporate Knowledge Management
 Semantic Search | Enterprise Portals
 Integration into CMS and CRM Systems
 New Forms of Communication and Collaboration
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DecarboNet Project | www.decarbonet.eu



Sentiment Quiz



Context-Aware Editing Environment
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Language Resource Requirements

 Language Resource Acquisition
e.g. Context-Specific Sentiment Lexicons

 Gold Standard Data
 NER / Opinion Holder vs. Opinion Targets
 Multilingual Sentiment Analysis

 uComp Project | www.ucomp.eu
 Embedded Human Computation (EHC) for knowledge 

extraction workflows – factual, affective
 Evaluate EHC performance in 

heterogeneous settings
 Address challenges of noisy data
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