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Multilingual Web Conference
CMS and localisation
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Cocomore essentials

}% Agency for integrated communication and

COC0m0|‘e IT services

100 employees
Offices in Germany and Bulgaria

Our clients include Fresenius, Nestle,
Procter & Gamble, PwWC, RTL,
Sanofi-Aventis

Drupal is our CMS of choice

Page 2 cocomore%



Cocomore and Drupal
Health portal ellviva.de

Features:

* Built on Drupal with additional
functionalities

« >100,000 pages of content

* Linked to legacy systems, for example
pharmaceutical information systems

« Editorial backend including complex
workflows and image database
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ellviva -

Kochen &
GenieBBen

Familie &
Kinder

Diat &
Abnehmen

Schwanger-

Schonheit ere

Gesundheit Wellness

Entspannung pur: | il
Massagen fur alle Sinne

Zutaten:
Saisonkalender Juni

) mehr

Brustkrebs im
Uberblick

Leichter leben

Nettolohn einfach berechnen

Mit wie viel Geld kinnen Sie am
Anfang des Monats rechnen? Mit
dem Brutto-Netto-Rechner finden
Sie es heraus! mehr

Friihstiicksdrink mit Mohre

w Mit Honig, Kefir, Obst und
Gemise fanagt der Tag gut an.
Das alles stecktim
~ Fruhsticksdrink mit Mohre!
mehr

Meist gesuchtes Thema

f/
= 45
o Be
> i

!
-

Baby-Sprache ohne Worte

Bahys kommunzieren in einer
eigenen Sprache. Denn auch
ohne Warte haben Sie eine ganze
Menge mitzuteilen. mehr

Yupll des Tages

Gesichtshehaarung beim Mann
_istGeschmackssache. YWie viel
Barttragt ihr Traummann?
mehr

-~
\
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Cocomore and Drupal
Implemented multilingualism capabilities

« Clustering of content nodes across languages:

Startseite  Kommunikation IT-Services

Uberuns Kontakt Blog Suchen
T

L

sy
i

Content node cluster

- Source language node

Kommur
Business verstehen
Unternehmens-IT gleichermaRen.

anpassen. So setzen wir in del
Prozs
PMI (P ct Management Institute)

- Target language 2 node

Home Communication

2. o tepmnen s

als Fullservice-Dienstleister: Unsere Leistungen reichen von der Beratung und Konzeption
ung maRgeschneiderter §

-  Target language 1 node

kationsgeschaft sorgen dafiir, dass wir sowohl die T

Unsere Arbeit stiitzt sich auf bewahrte Methodel
fiw
ess mit agilen Elementen. Beim Pro]

IT Services Portfolio AboutUs Contact Blog

- Target language ... node

Pl (e i

Portals & Websites = Applications CRM SOA CMS Social Media GUI SemanticWeb E-Commerce

IT solutions for systematic success in the Web

We develop and maintain Internet-based technology solutions as a full-servics
ervices range from consulting and planning to the development of client-:
also integrate our software solutions into our clients’ existing IT infrastructure and

e supplier. Our
ecific software

Our methodology and the cooperation with our ¢t nunication division make sure we
understand our clients’ technology as well as th s. This allow o fulfil the
requirements of IT and iness departments alike. Our work is based on proven methods
tantly develop further. For software development we use a change

ed pro ombined with agile elements. Our project managemer
upon the standa nt Institute). In IT service man:
follow the best practices of ITIL (IT Infrastructure Library)

which we co!

Home Imprint Cocomore Drupal [ Share/Save Bl ¥ = *
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»IT is made of zeros and ones. We are

care of all aspects of maintenance pmr of the ones.«

Portale & Websites  Applikationen CRM SOA CMS  Social Media GUI  Semantic Web  E-Commerce

IT-Lésungen fiir Erfolg im Web — mit Methode

»Informatik besteht aus Nullen und

gration in vorhal V .
ferbund mit uns: Einsen. Wir gehdren zu den Einsen.«

k als auch das (Mitarbeiter von Cocomore)

English

Content
node links
across

languages

(Cocomore employee)

Deutsch

cocomore’%



Cocomore and Drupal
Implemented multilingualism capabilities

 Editorial backend workflows for translations

Startseite

Bearbeiten ran:
|

Kein Wert ohne Inhalt

Dafur haben Konsumenten und Geschaftskunden ein sicheres Gespur. Deshalb
produzieren wir laufend aktuelle Inhalte. Alle Inhalte haben eines gemein: Sie reflektieren
Markenwerte und interessieren die Zielgruppe, egal ob digital oder gedruckt. Eine eigene

« Apache Solr Multilingual

Page 5

Multilingual search
Stop-word parsing

Stemming parsing
Compound noun parsing

cocomore
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Multilingualism on the Web

Demand for multilingual content

Client demands

Multilingual Web content

CMS requirements

Page 6

More clients want to serve an increasing
number of relevant language markets

Content viewers can be from various
language backgrounds

CMS must be able to provide multilingual
content and integrate necessary
functionalities

This often means being able to integrate
translated content into the CMS

COCOI‘I‘IOI’Q%



Multilingual CMS issues
Terms and terminology

Fixed terms and terminology are accidentally translated:

Our consultant John will help you Unser Berater John (...)

Page 7 COCOITIOI'G'%



Multilingual CMS issues
Terms and terminology

Metadata marking of terms can avoid the problem:

Our consultant John will help you Unser Berater John (...)

ITERM! } Unser Consultant John (...)

Possible terms Brands
Product names

Academic terminologies

Technical terminologies

cocomore’%
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Multilingual CMS issues
Terms and terminology

Metadata marking of terms can avoid the problem:

Business rules are important } Geschaftsregeln sind wichtig

ITERM! } Business Rules sind wichtig

Page 9 COCOI’I‘IOI’&’%



Multilingual CMS issues
Terms and terminology

Metadata marking of terms can avoid the problem:

} Wir kennen alle Bertihrungspunkte

We know alle touch points

ITERM! } Wir kennen alle Touch Points

Page 10 cocomore’%



Multilingual CMS issues
Terms and terminology

Non-translatability of terminology can be language-specific:

Our consultant John will help you

ITERM! } Unser Consultant John (...)

Page 11 COCOITIOI'Q%



Multilingual CMS issues
Domains

Lack of domain information can create MT translation issues:

)

The origins of sake are unclear

Der Ursprung des Willens (...)

Page 12 cocomore’%



Multilingual CMS issues
Domains

Lack of domain information can create MT translation issues:

)

The origins of sake are unclear

Der Ursprung des Willens (...)

Der Ursprung von Sake (...)

Coowin |

Possible domains | Content domains (legal, medical, ...)

Audience domains (formal/informal,
academic, ...)

Page 13 cocomore’%



Multilingual CMS issues
Domains

Translations should differ depending on the audience:

Could you pass the butter? } Konntest du mir die Butter reichen?

Page 14 cocomore’%



Multilingual CMS issues
Domains

Translations should differ depending on the audience:

Could you pass the butter? } Konntest du mir die Butter reichen?

—~————

Konnten Sie mir (...)?

Coowin |

} Konntet ihr mir (...)?

Page 15 cocomore’%



Multilingual CMS issues
Translation workflow integration

Currently, translations are often dealt with like this:

} Exported content } Translation import

Content includes Re-Introduction of

. Loss of formatting, .
formatting, embedded content formatting, re-
embedded content, ’ embedding of

content, ...

cocomore’%
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Multilingual CMS Issues
Translation workflow integration

This is what we would like the process to be:

Encapsulation

Content node (using e.g. XLIFF)
cluster
Content meta

information relevant to
Source language CMS (storage
information, ...)
Target language

Domain metadata

Content with intra-
content metadata

Integration of

Decapsulation

translated content

Page 17

>

Transfer to LSP

A 4

Encapsulated
translation

cocomore
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How to tackle these issues
Cooperation of LSP and CMS

BTN BTN < T

CMS view of
multilingual issues

We need:

Metadata standard
Agreed-on content
formats (e.g. XLIFF)

We can:

Page 18

Integrate metadata
Into workflows
Develop
encapsulation /
export modules

Integration of expertise
and needs of both
sides, so that

« CMS can provide
multilingual content
management to
clients

 LSP can improve
accuracy, speed and
cost-efficiency of
their services

LSP view of multilingual

ISsues

cocomore

X



How to tackle these issues
MultilingualWeb-LT as big leap forward

MultilingualWeb-LT | Aligns both LSP and CMS

Will create metadata standard to improve
translations

Cocomore will implement metadata standard
iInto Drupal (CMS) content workflows

LSP can improve quality of translations with
the help of metadata

Page 19 COCOI‘I‘IOI’Q%



The bottom line
Benefits for clients

Page 20

MultilingualWeb-LT

Better ways of dealing with translations in
the CMS

Improved quality of translations, impact on
translation costs and efficiency

Increased abillity to provide multilingual
content to tackle new opportunites and
thrive in new markets

COCOI‘I‘IOI’Q%
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Thank you for your time.



