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It can sometimes feel like
looking for
a needle in a haystack!
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Welcome to a quieter world

willkommen in einer ruhigeren Welt. -
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Geraust QuietComfort E #tTLHISIEH b i Cancelling Headphones. | LOVE THEM ® | WISH I'D BOUGHT THEM YEARS AGO. If
die Quie you can bite the ($300) bullet, | cannot recommend them enough. On my recent trip to
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Bangkok,

« |'wore them while | slept;

headphones, and enjoyed some of my best in-flight sleep, ever.

to hear.
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« | wore them the entire length of both flights (well in excess of 30+ hours of airtime);

« |listened to (a fair amount of) classical music. | often don't bother on the flight, because |
don't want to turn it up loud enough so that | can really hear it. The sound quality was terrific.

« | listened to (a fair amount of) one of my audio books. (I use AUDIBLE - another service
that | lovel!ll) | often don't bother on the flight, because | don't want to turn it up loud enough
so that | can really hear it. The sound quality was terrific, and | did not have to make it loud

https://www.rewards-insiders.marriott.com/thread/9171

o | was fortunate to be in Biz class the entire way (and | enjoyed United's rear-facing lie-
flat seat). | normally sleep on my stomach (and turn my head sideways), but the
headphones were so pleasant that, instead, | slept on my back, wearing the
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Welcome to a quieter world

Think of QuietComfort® headphones as a reprieve from
the noisy world around you. Whether it's engine roar
inside a plane, the bustle of the city or distractions in the
office, QuietComfort® headphones help them fade softly
into the background.

Ifinally broke down and bought myself a pair of the Bose QuietComfort 15 Acoustic Noise
Cancelling Headphones. |LOVE THEM® | WISH D BOUGHT THEM YEARS AGO. If
you can bite the ($300) bullet, | cannot recommend them enough. On my recenttrip to

Bangkok
« I wore them the entire length of both flights (wellin excess of 30+ hours of airtime),

« Iwore them while | slept;

o lwas fortunate to be in Biz class the entire way (and | enjoyed United's rear-facing lie-
flat seat). | normally sleep on my stomach (and tum my head sideways), but the
headphones were so pleasant that, instead, | slept on my back, wearing the
headphones, and enjoyed some of my best in-light sleep, ever.

« llistened to (a fair amount of) classical music. | often don't bother on the fiight, because |
don'twant to tum it up loud enough so that | can really hearit. The sound quality was terrific.
« 1 listened to (a fair amount of) one of my audio books. (Iuse AUDIBLE - another service
that  lovelll) | often don't bother on the flight, because | dont want to tumit up loud enough
sothat | can really hear it. The sound quality was terrific, and | did not have to make it loud
to hear.

Less noise. More music. Convenient calling.

We were the first to introduce noise cancelling headphones over 20 years ago,
and we've conducted ongoing research to improve the technology ever since.
Our proprietary Acoustic Noise Cancelling® and audio headphone technologies
work together so you hear less unwanted noise, and more of your music. A
quieter listening experience, combined with Bose® quality sound, can reveal
nuances in your music you never noticed before.

Both QuietComfort® headphones now include a special cable for your iPhone,

iPod and other Apple dev_ices. Its i_nline rgmote and microphone easily let you I n Orm a | |y SIeep on my StomaCh

take calls and control various music functions. .

And when you'd rather just_relax without distr_actions, you can st?ll use QC® (a nd tu rn my head Sld eways) / b Ut the
headphones to fade the noise around you - with the flick of a switch. head phones We re SO plea Sa nt that,
Experience the difference | n Stea d 7 I Slept on my baCk, wea I‘i I‘Ig
QuietComfort® headphones deliver a combination of noise reduction, audio performance and comfortable fit the head phones, a nd enjoyed some

that's unmatched in the industry. And their fold-flat ear cups and case make them great travelling

companions. Experience the Bose legacy of peaceful listening, just about anywhere life takes you. Of my best in-fl ig ht Slee p, eveyr.

-

I listened to (a fair amount of) one of my audio books. (I use AUDIBLE -
another service that I love!!!) I often don't bother on the flight, because I don't
want to turn it up loud enough so that I can really hear it. The sound quality
was terrific, and I did not have to make it loud to hear.

I wore them with (over) and without my favorite travelling baseball hat. SDL@




Understand the customers journey

Mass Volume of Data
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Challenges per market

Awareness Connection Evaluation Shopping OUtB%fxthe E;;:ﬂ:ri::e After Sales Commitment
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Awareness Connection Evaluation Shopping Out of the Proquct After Sales Commitment
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United we are strong
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The EU is not popular

September 2007: 57% of
citizens trust the EU

Standard Eurobarometer 80 Autumn 2013
European Commission
579
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August 2013: 31% of _
citizens trusting the EU 23%

Standard Eurobarometer 80 Autumn 2013
European Commission
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Products Markets Languages Date Level Start Date End Date
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Products Markets Languages Date Level Start Date End Date

The European Union v‘ [ France v] l French V‘ [ Week] | Month H Quarterl l Nov 2013 v | { Mar 2014 ¥

v Brand Commitment Score

Conversation Volume Over Time | Mo { ....... .
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All Experiences Awareness Connection Evaluation Experience @ Affinity Influence Evangelism

Experience Score and Conversation Volume Over Time
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Circles are sized according to conversation
volums.
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My Competitors
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mngl MNNlinA ' ) Rachael Phillips +% Follow

rachfmphillips

acki, London, United Kingdom, 2 months

Always the EU who protect the public and alway:
business interests.

salerio, horshai ﬁ

Vote UKIP to s *°

companies to ¢ . . . .
@NeelieKroesEU Free roaming is on its way!

I/AA“ “Aﬂ;‘;l lﬂ' rHA A‘ ‘k;ﬂ \ R Fa Vol ;* lll;ll k “““““

Q son “In other words, the EU is obliging non-travellers to subsidise
= € Ve fravellers. Teenagers on housing estates in Sheffield will end up
paying higher bills so that Cleggie can have cheaper roaming
< when he's in Brussels or Spain”. But one look at the Guardian
Ah\
for L

Apologies on the technical glitch - Larry the
Liger will be roaming free soon! Happy Friday

Neelie Kroes +% Follow
NeelieKroesEU

o Y o T |

article that Hannan has cited shows that he is, once again,
_ suffering from an incendiary trouser situation.

ming charges for British travellers using their phones in EU countries are on course to be
slashed from October. \

Proposals to outlaw the exorbitant fees — which have led to holidaymakers and businessmen being



Technology - Product Launch in Multiple Markets

o
markets to focus on in Q1

was driving churn and adoption in priority

s of relevant conversations for ongoing
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Translation versus Localization — the challenge

Localisation is not cheap
Where to focus efforts
How to move the needle

Is the organization operationally
ready to adjust

17
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SDL Social Intelligence — What we do

How to better spend your Resources ($ € £ ¥)
by understanding where to
Act and Support
your
Customer’s or Citizen’s Journey
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Q&A
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For more information:

Rob Zomerdijk
rzomerdijk@sdl.com

Skype: robzomerdijk

www.sdl.com/si

http://www.youtube.com/user/SDLSociallntel




