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We publish therefore  
We communicate! 
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Presenter
Presentation Notes
The purpose of publishing is to communicate. Whether or not one does it effectively depends on many factors, poor choice of tools (in this case, typefaces) can cloud the message by e.g. barraging us with unnecessary information. (The picture shows a clip from a newspaper c.a. 1860 where 7 different fonts were used for a shoe ad.)



We publish therefore  
We communicate! 
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Presenter
Presentation Notes
Nothing seem to have changed with times. Moshpit of type in a newspaper ads c.a. 1860 doesn’t seem to be too different from this webpage.



It’s not just about “what” we say, 
it’s “how” we say it! 
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Presenter
Presentation Notes
It’s not just about “what” you say but “how” you say it. And, when it comes to a written word – it’s the typeface choice that matters!
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Presenter
Presentation Notes
(Image showing the words “Harley-Davidson” using “Curlz MT” typeface.)
Would you choose this as your favorite ride?
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Presenter
Presentation Notes
(Image showing the words “Computer Store” using “Old English Text” typeface.)
Would you even enter this store?




Typefaces give your 
communication a voice! 
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Presenter
Presentation Notes
Typefaces give your communication a voice!
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Presenter
Presentation Notes
Type can whisper, scream, inspire and entertain!



Type brings to the message  
trust and integrity! 
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Presenter
Presentation Notes
Type brings to the message trust and integrity!
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Presenter
Presentation Notes
Which ad would you rather believe – this one? (Example of “GoodYear” advertisement using a generic font.)
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Presenter
Presentation Notes
… or the one that looks authentic? (Example of “GoodYear” advertisement using their brand font.)




Sanity Check 
Web fonts 
Embedded fonts 

 
GREAT! Are we done? 
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“Everything that counts in 
typography is a subtlety” 
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JAN TSCHICHOLD 

Presenter
Presentation Notes
Everything that counts in typography is a subtlety



Rendering 
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Presenter
Presentation Notes
There are things, such as quality of font rendering, that may sometimes be beyond our control.
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This is how we want fonts to appear 

Presenter
Presentation Notes
This is how we want our type to appear on screen, nice and clean.
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This is how glyph outlines are pixilated 

Presenter
Presentation Notes
This is how glyph outlines get converted into pixels …
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This is what we really see on LCD screen 

Presenter
Presentation Notes
And this is what we really see pictured on an LCD screen



Type Features 
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Presenter
Presentation Notes
But there are things that _are_ under our total control, such as enabling support for advanced typographic features
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Advanced features for refined typography 

Presenter
Presentation Notes
Ligatures, alternative number styles, real small caps and swashes and contextual alternates – these are the tools that publishers have been using throughout the history of printed word. And they are accustomed to the fact that every single copy that comes out of a printing press looks identical and 100% true to their original design. This is something we need and can work on.



New Typeface Choices 
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Presenter
Presentation Notes
Publishers also need to realize that on-screen typography has it’s own limits, and we need to learn to work within those limits. 
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21 Some typefaces do not work well on screen 

Presenter
Presentation Notes
Publishers may have their favorite typefaces that they know and love, something that works well in print but may not work well on screen, as this example shows (Enlarged picture of a magazine web page.)
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22 Bembo Book and Bembo E 

Presenter
Presentation Notes
And type design for on-screen use presents its own, unique challenges. This is why we are releasing a new series of E-text typefaces that represent adaptations of many popular book faces such as Bembo Book (shown on this picture in comparison with Bembo E to demonstrate adjustments to weight, proportions and spacing)
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23 Helvetica Neue and Helvetica Neue E 

Presenter
Presentation Notes
And “Helvetica Neue” compared to “Helvetica Neue E” that shows adjustment to spacing and proportions of glyphs
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Malabar 
A crisp contemporary design optimized for screen 

Presenter
Presentation Notes
Monotype designers also created new e-Book typefaces such as “Malabar”, with its crisp, contemporary design that is optimized for on-screen reading. Here you see samples of various faces within Malabar family
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Malabar 
On the Barnes & Noble Nook reader (E-Ink) 

Presenter
Presentation Notes
And this picture shows Malabar in use on screen of Barnes & Noble “Nook” e-reader.



We need to communicate! 
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Presenter
Presentation Notes
To succeed we need to communicate! Learn what publishers need, learn the limitations of the technology and how to work around them, how to design fonts for screen, so please tell us what you want and how we can help!
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