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Digital Marketing Workshop
Integrity in digital marketing: 

● security of web ad delivery mechanisms, application and page context, and 
viewability; 

● robust and auditable data measurement
● reliable marketing asset tracking and product description; and
● user privacy assurances
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Participants
● Ad-ID
● Adobe
● Apple
● CDT
● Facebook
● Fuji TV
● GS1
● IAB
● KAIST
● Keio University

● Mozilla
● NACS
● Nielsen
● Nielsen Catalina Solutions
● Rocket Fuel
● University of South Florida
● USEMP/VELTI
● WhiteOps
● W3C Brazil
● + additional participants and 

regrets



Possible Next Steps
WebAppSec: IronFrame, Sandboxing

Web and TV: Asset and product labeling; Second screens

Digital Marketing IG/BG/CG: coordination

User-privacy agent (CG)

Cooperative work with IAB, GS1, schema.org

Join us! 


